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packaging and collateral

Mitsubishi Electric

Project

New Product Identity, Collateral and
Packaging

Task

Design & Production

Print Management
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direct mail

Omnilogic - France

Project
Direct Mail to invite CEO level executives to
event. 30% response rate.

Task
Concept, Design & Production
Print Management

Winner of San Francisco Addy Award
Direct Mail Category

“pragmatic solutions for the enhanced experience”
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corporate collateral

W. Bradley Electric, Inc.
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corporate collateral

Resource Phoenix

Project
Corporate Collateral

Task
Product ID, Design & Production
Print Management

[Phoenis MACR
A Software

The ReSouro
uual Fund Industry
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technology. A unique key is

by the server for every transaction and is
protected by 768 bit RSA public key technology. There
15 1o stronger encryption method employed on the
Interne.
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corporate collateral

CyberCoin" Ti ti T
v in” Transaction
s Produss) < ‘J.“_".‘_'l"“ and Services

. CashRegister™

Consumer
S
Waller » » » &

Smnll clnange |
big difference |

“a

Similar to perting
funds from an ATM

portion of the Waller
by withdrawing money
from a checking, or
dircct depenit, account
—typically in incre-
ments of $20 4t a time.
The Wallet can also be
loaded from a eredit
card as & regular trans-
action, as upposed ro a
more-castly cash
advanee. Unlike an
ATM, however, there

“T‘nh - |u..u::.<.r‘ . ”'IH ul.

s gl
. Consumar Bank

2 oncy
Iy in a bank under Fl I)l( protection unul

Consumer Benefits:
= Fast, Easy and Secure

itis spent.

* Allows More Buying
Oppormunities

Merchant Benefits:

& f.r»r-ufu:mr Medium for Sumall
mination Pavments

- * Significantly Widens Consumer

Advantages of the Inlamal Waller Marker
* Spontaneous Purchases
= Immediate Payment Resolution

Bank Benefits

never the
digital
an log in the

The funds can then be used on-line, w
consumer ehoos
goods. There s also uu.n,um transag
Wallet to track ¢

) spantancously pur

For Banks:
* Provides Merchants with a Comprehensive
Payment Solution

* Provides New Servives
* Gene: New Revenue Streams from Secure

e * Broad Marker Reach—
Online Payments

Not Limited to Credit Card
Merchants

Position
ne-To-Marker
ent Infrastructure

= Strengthens Com

= Allows Immediare
® Livernpes Existing |
For Merchan
« Paymen

For Consumers:
* Trusted Payment Environment

yment Ease and Convenience
* Choice of Payment Mechanisms

ccurity
* Payment Spontineity

* Payment Integration with Back-Offie Systems
= Largest Possible Pool of Potential Oline Shoppers
* Ability 10 Deal with Existing Bank

“pragmatic solutions for the

Cybercash

Project
Corporate Collateral

Task
Design & Production

enhanced experience”
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corporate collateral

SAGENT

SAGENT

The Sagent” Data Mart Solution
is ihe firs fully imegrated family
of prroducts for populating,
managing, and accessing
Windows NT-bosed data maris,

Scheduled Population
Saj

from

1t fcluddes the

Sagerd Datx Mar? Server,

Sagent Admin,

\ Sagent Design Stuclio”,
Sagent Information Studio”™

and Sagent Weblink.

pes ance, trane
from an OLTP dacabuse fnro o +

e anclode:
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- - 1 :
Viewstar Corporation B s
Project 1 iy et

peoneerfi sets of infurmctien than poer befoee

Corporate Collateral

Task
Design & Production
Print Management

colums such

" categaries. M

give groups diffcremt vicws
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corporate collateral

Viewstar Corporation

Project
Corporate Collateral

Task
Design & Production
Print Management
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MASTER

REPLICAS

Search Collectibles

=

i**-‘))“ .

Lorenc Lavender Fcy*m

Star Wars
Star Trek
Aliens
Predator

The Standard in Limiled Edition Collectibles

SRR WA LE
Luke Skywalker
Lightsaber

(_. A [:D;',‘iﬁ»ﬂj')h‘ﬂ

a ipof

the Hol,
Grail ¥

AL Saarin

B s Incliarna
ditpds Jones and
Star Wars: Iha Last

# Mew Hopg Crusade

| My Account Gustomer Care  Collectors Society  About Us

Yautja
Scatter Gun

As sean in Predator T

The heady aroma of Lavandula angustifolia is saidto
transportthe soul, have medicinal povwers for the body,
and bring freshness and clarity to the mind. e."‘ #
Itis with & deep respect forthese properties, andthe Y i
herk's tich history that e Larene Lavender Farm brings i
thoughtful and innovative products to markeet Our

exclusive Lavender Lavers slip in and out of beautiful

linens, pillms.'ahd"ai"f‘qs’_‘tofoherﬁne creations fo'g:ho??e

and ravel, so the freshness of the flowers is abvays i
assured. We hope thatyou will enjoythe bounty of our

garden, and bring a litle piece of paradise into your life

through the magic of lavender.

w"(:'

#

<4 o M
Kenwood, Caltfornia

Crelchlooks
Fesa il il Rt U oy

Considering
CQuickBooks?

Additionsd L
Pt s

m sbout cur award Winning
al imign g soitware
Wa can halp yau choase e right
Dol CE el Sheliee FiEad wAREE IO
sxpact su @ firab-Hma umsr

Iﬂﬂu.l.l.l'f Solubces m

Crzrdalinks

EL_uren[h_,r Using

Fastured Add-Ooe

web

cCO

ENSTYLE

PRODUCTS

Shoes

- Casual Shoes
- Heels
- Sandals
- Men's Shoes.
Bags

- Handbags

- Cross Body Bags

- Tote Bags

Brands& Designers  Blog AboutUs (i) Otems($0.00) Login
Style IS HOW OTHERS DEFINE YOU

Petsonal Stylesmmmmmeme e

*Deeat Shes Natural St)de IS HOW YOU DEFINE YOURSELF,

N RELATION TO THE NATURAL WORLD.

Ep— You can have style, and save the planet...

Natural Style. %‘5

- Business Bags
Accessories

Ecowear

- Eco Clothing
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“Intut

Media Relations
Speakar's Bureau
Submissian Farm
Anslyst Buresu

Request Form

Job Seskers
Philanthropy
Beta Testing

Exeoutive Profile

Vender Directory

Intuit Home

B MyAccount ) Order Status

‘automatic calculations. Instead of days spent c

Quicken

Fire up Quicken and with minutes you can:
= See where your money goes
= Track your expenses

= Make a budget

= Build savings

= Balance your checkbook

= Plan for your retirement
Learn more

Success Stories

Getting the most from Quicken

Bill Pay

Why spend hours writing checks by hand?

Sign up for Bill Pay and pay your bills online in
account to make money management fast, simple,
Sign up for Bill Pay

Learn more

Success Stories

Getting the mast from Bill Pay

Quicken Credit Card

With insight comes understanding. Get the Quicken
instantly. You can track your expenses to the penny,
control of your spending.

Get the Quicken Credit Card

Learn more

 All Products

Press

Take the hassle out of filing your taxes. Turbohassle out of filing yothassle out of filing your

Buy Online or Call 1-800-WWW-DELL

mamory

Al Results B>

& My Account | % Premier Login | @ Support

Vista®

TurboTax

Take the hassle out of filing your|
automatic calculations. Instead

taxes quickly, simply, painlessly.
owed. And e-filers get their reful
Learn more

Success Stories

Getting the most from TurboTax

TurboTax & Quicken Bundle
No sweat tax returns. Use Quick
TurboTax for even faster filing.
Learn more

Success Stories

Getting the mast from TurboTax

It's Deductible

Save time and save money by dl
value your donations, then instal
Learn more

Success Stories

Getting the mast from It's Dedug

It's Deductible
Save time and save money by
value vour then in

You are he

Product Category
»Memory (2528)

» Desktop Computers (33)
» Laptop Computers (47)

» Networking (23)

» Servers (21)

» Storage (11)
»Workstations (10)

» Computer Components (3029)
» Software (978)

» Desktop Accessories (744)
aView More

Shop By Brand

» Dell (1317)
»4XEM (8)

»abit {13)

» Acronis (2)
»ACTIVISION (19)
» Adaptec (3)
»ADDLOGIX (1)
aView More

Shop

Downloads

Privacy | Legal
2004 Ir

LBt whiy -

Installer

Step 1 - License Agreement
Step 2 - Installation Options
Step 3 - Multi-Part Installation

Component Pre-Install

Brief explanation

Step 4 - Registration

Non_'_'_'!:on 360

Pre-Install 60%

Components

Finalize

Caneel

EE |Jsa > Search: 'memory’

Home and Home Office

Search Results for "memory"

Search in Small Business

Products
(100579)

L

Customer Rating

Ve e e v e

WWw.screensavers.com

Norton Recommendation

Danger

Top Threats From This Web Site
Min Max
Adware (7)

Browser Exploits (7)
Phishing (7)

View Additional Threat Details

Ci and

80% of users Consec tetuer adipiscing

elit. Sed nec libero non quam scelerisque
egestas. Sed nec i
scelerisgue egestas.

User Reviews
Sort reviews by: | Date v View Options: Abbreviate Reviews | Expand Reviews
Roviewer | FIONT (D) Reviewoste | Sl iz
Manufacturer Part# SNP1Y255C/1G
Del Partf AT104105 Subtotal... .$73.09
- Technology: DDR SDRAM
- Memory Speed: 333 MHz ( PC2700 )
- Data Integrity Check: Non-ECC
» More Details

+ SHARE
Related Searches
See All Results
123456 (p
N orton site Security
What would you like to do?
o Go To This Site
Consec tetuer adipiscing elit. Sed
nec libero non quam scelerisque
egestas. Suspendisse venenatis. Search for New Site >>>
Content Classifications ()
Explore
Consec eluer adipiscing Sites Recommended By Norton
Sed nec libero non gestas
Suspendisse  venenatis.
Sites Recommended By Users

Qwner Information Relevant Security Topics

Close Community [

Community Rating of this Web Site (7)
Satisfied 10%

Dissatisfied 90%

Dell

1 GB Memory Module for Dell Vostro 410 Desktop

Usually Ships Within 24 Hours
Manufacturer Part# SNPXGT00C/1G
Dell Part# A1669630

. Technology: DORZ SDRAM

. Memory Speed: 800 MHz | PC2-
6400 )

» More Details

Starting Price ..
Instant Savings.

Subtotal...

Dell

2 GB Memary Medule for Dell Vostro 410 Desktop

Usually Ships Within 24 Hours
Manufacturer Part# SNPYG410C/2G
Dell Part# A166962%

5299.99
$45.00

Starting Price
Instant Savings

PRSP

Log in to rate this site

Log in to write a review

Vias Review
Helpful 7

web



Brian L. Friesen

12

user experience design

Master Replicas
Web based commerce site

Project

Identify business objectives and then re-design a consumer
ecommerce website including brand, architecture, user interface

and visual design.

Action and Deliverables

Identified business objectives and practices and created a heuristic
analysis of existing website with Ul design recommendations.

Re-configured site architecture to simplify and enhance the user
experience. Created visual comps to redefine brand and set tone
for the site design. Presented comps and site maps to client with
presentation of three concepts based on business goals.

Created top level and main page schematics, as well as

design layouts.

project example

M

MASTER

FLICAS

Search Collectibles

[Callec
Star Wars
Star Trek
Aliens
Predator

The Standard in Limited Edition Collectibles

| My Aceount

etmirchrinerrd

Luke Skywalker
Lightsaber

BAS saan ir

v
St s

Customer Care Collectors Society  About Us

A {_DMM‘!}"JNF' mfmn
am af -
the Holy ] -

Grail
AL Seart in

Yautja
Scatter Gun

A5 saen in Predator I

What wil your Master Replica be worth scrmeday?

M

The Standard in Limited Edition Collectibles

MASTER

Search Collectibles

Star Wars Collection GCurrent

SOITARY
WARIS

Collections [

Star Trek
Aliens

Predator
"They'll have that shield down on time... _

or this will be the shortest offensive of all

Shopping Cart

Qy  Product

{ Carth Veder Light Sster

Signature Editions

Home My Account Customer Care Collectors Society About Us

¥

time.”

Darth Maul
Signature E dition

[ Enter Email to
| Receive Announcements |

Collectors Society

The Master R eplicas Guantity
Callectors Saciery e e
dedicated to one thing -
enhancing the collecting
experience for passionate N
collecinrs fice you vigw More.. Add to Cart

Limited Editions

Guantity
0% BT ook
IN STOCK- How Shipping
§543 5549

ew More.,, Addto Cant

e e —

N STOEK- How Shipping

Weve upgraded and
expanded our

Darth Vader
Signature E dition

L 0%
1N STOCK- Now Shipping
5548

Vigw More.. Add 1o Cart

Star Wars Collectibles
Coming Soon

[Darth vader FX Lightsaber |

< | Authentic sound ard ight

" |coming 2003

Star Wars News

1142502 - FOR IMMEDIATE
RELEASE

Miaster Reglicas' Force FX
Lightsaber Nominated for Innavstve
Tay of the Year

The Anakin Skywalker Force FX
Lightsaber by Master Replicas is
neminated for Fun and Innavabive
Tay of the Vear in the 2002 Tay
Shap Readers’ Awards

the whele story

et rbernerd
Luke Skywalker
Lightsaber

The Standard in Limiled Edition Collectibles

™.
MASTER
Search Collectibles

Collections &

Star Trek
Aligns

Predator

Shopping Cart
Qy  Product
1 anh Vaser Lignt Secer

Enter Email to
| Receive Announcements

‘Collectors Society

The Master Replicas
Collectors Society &
dedicated to one thing -
snhancingthe callscting
xperience for pamsionate
callectors ke you.

We'we upgraded and
expanded our

Home My Account

Collectible Story

Star Wars Collection

=STTARS

VA

Luke Skywalker
Lightsaber
Limited Edition

Limited to 3.000 woridwide

IN STOCK- Now Shipping

$349 ¢an |1
With display stand.

Guantity
ouT === 100%

The Foree is trong with you, young

Skymalker. As seen in The Em pire Stikes
Back. Recreated from onginal Lucasfim
archival materials. Fully suthorized and

endorsed by Lucasfim Ltd
Constructed from durable m achined

Customer Care  Collectors Society About Us

and

die-cast metal, each replica is polizhed and assembled by hand, Lightsaber com e=
with 3 custom-designad display case, silver-toned metal plaque, and Certificate of
Autherticity. Final dim ensions and materials are subject to change

il L Related Collectibles
Darth Maul
Limited Edition

$349

View infs

Luke Skywalker

| Limited Edition

$349

view info

Star Wars Collectibles
Coming So.

|coming 2003 —

Star Wars News

11725102 - FGR IMMEDIATE
EASE

Eniered View

Master Reglicas’ Foree FX
Lightsaber Nerminated for Innovative
Tay of the Vear

The Anakin Skyalker Force FX
Lightsaber by Master Replicss i

neminated far Fun and Innevative
Tay of the Vear in the 2002 Toy
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project example
L u m i n ex é:%::‘r})‘:r;g‘mhes select Po tocol, Samples List and Setupa Batch
Project

Information Architecture and Ul design of software for a
medical lab testing device.

Bakhes
Bach LEL

Task
Redesign an existing interface to improve usability and to be
used on desktop computers and with a touchscreen.

Userseleas..

serselacts aProtocdl fom th
st presentadand hen seiects,

Crealea New Batch

Actions and/or Deliverables
« Information architecture

+ User interface design

* Task Analysis

* User Interviews

Bathes

Baches
Stend Seket
P atacal

Developed basic architecure and new screen designs.

er has ,pm/naﬁ«q\
N aes ¥

o edit or create
es salege; \V
Yes

Userraviews
protocal ssleced

‘uminex Drum Helper 01t (2) Admin | Help ) |

Luminex | o pgptcaun ‘ Batches - Create new Batch; Step 4 | versanz 2 | Ix

Logout

Advanezd verson 708

| Curently S eleciad Newly sieckd Probeal

: 1) Select a Per Logs Lagged In: Admin Admin m) Help san 1 Logout )
Pending Batches > 2) Select an of ( ( )L
Run Batches 0 N
Home 100 | [ | Baiches Samples 500 | (Protocols sco | { Anaiyics 450 Logo ool
Pending Batch k—) 200 (— ) _) A _) comect?
Create New Batch | {(/ } Mew Balch Setup Batch List —
Pending w Yos
Batch Mame: Protocol Name: |
- - Pending Bat U {L
Create Custom Batch | (7) g B Plate Command Sequence Pravocol o s
Stop 1
Pending M Narb Batch Heme Type —
Pending Batch L
Step2
Select Protocal
Pending w " v
Pending Balch Step3
Senp Samplas l
Pending M g
_ Geasoocts N otediting
privalenes?
Step 3 Choose Samples
1 Sheama Ftoca —
2 Select Telect
B () Adjust Postion () Insert P
Cnoasesampie
S B [oeen 5 s

sample st entry
method

Cancal and Delete Batch

m
e | YRt Infe Operational Infa PE— p— %N
e
@ e ;
B [ | —

Pause J{ Stop }{ Open ¥ Stais Total Events'sss:

Cancal and Save Batch

& can useonded
the three methods
providad?,

Yes

13
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Symantec

Project
Online Product Design for R&D

Task

Create information architecture,
Ul design and visual design for
online product.

Site Report Screen
(Unauthenticated)

user selecis a
link for "create

Isuser
no

Actions and/or Deliverables
« Information architecture

+ User interface design

* Visual Design

authenticated?

Sign inor Signup
popup screen

Site Report Screen

The examples shown here are design
task analysis and visual comps for this
potential online security product.

(Authenficated)

Review entry

popup Screen popup refreshes

user writes
review and
szlects..

Www.screensavers.com

Norton Recommendation

Danger

Top Threats From This Web Site
Min Max

Adware
Browser Exploits ()

Phishing

View Additional Threat Details

Community Reviews and Rankings

N rton

What would you like to do?

Site Security

Go Ta This Site
Consec tetuer adipiscing elit. Sed
nec libero non gquam scelerisque
egestas. Suspendisse venenatis. Search for New Site >==
Content Classifications

Explore

Consec tetuer adipiscing

Sites Recommended By Norton
Sednec libero non gestas
Suspendisse  venenatis.

Sites Recommended By Users

Owner Information Relevant Security Topics

Open Community

ThisVersion 0.1 of the product does not allow for user
access of ediing of submited reviews.

project example

Isuser

’ ng
registensd?

yes

user enters name
and password and
sdecis

e passwo
and name
comect?

www.screensavers.com

Norton Recommendation

N rton

‘What would you like to do?

Site Security

S 5 Go To This Site
‘Consec tetuer adipiscing elit. Sed
Da n g er nec libero non quam scelerisque
‘egestas. Suspendisse venenatis. Search for New Site >>>
Top Threats From This Web Site Content Classifications (7
Explore
Min Max
Consec tetuer adipiscin;
Adware (2 piscing Sites Recommended By Norton
Sed nec libera non gestas
Browser Explaits ( Suspendisse  venenalis
Sites Recommended By Users
Phishing
Close Additional Threat Details Qwner Information Relevant Security Topics
Min Max
Malicious Downloads (%) Close Community =]
Drive-by Download ( Community Rating of this Web Site (7)
Track Cookies () Satisfied | 10% Rate This Site
- Dissatisfied  90%
Spam (2)
winciows Tricks
Browser Change (7) P View Options: / s | Expand Reviews  Wite a Review
Typo Squatting Rated Was Review
~ This Site Reulew Helpful ?
4 Non-unsubscribable emal (2) | Dissatisfied | 1 use this site regularly and it always performs well with the Yes Mo IZ‘
e following exceptions .. ® ©
£ 5 | Salisfied | This site was used in a phishing atack against me. Do you Yes  No
Hard to Uninstall (7) 30
! think PayPal would say things like this:\nin"It has came fo @ ©
Erroes [ our aftention that your PayPalr account information needs
? 1o be updated as part of our continuing commitment to
protect your account and to reduce the instance of fraud on
our website. If you could please take 5-10 minutes out of
your online experienice and update your personal records
you will not run into any future problems with the online
Site Level Whita/Black Bit (7) ke
L Remote access (7) |Dissatisfied | The site definitely looks amateur-ish. Check out the page's Yes  No
= background image! .. @ ©
| Satisfied However, there were no user reviews on the SiteAdvisor Yes No
page, nor any way to ask anyone in lhe SiteAdvisor @ ©
community for an opinion before | give away my credit card
info.\n\nThe site prompted me to enter the violation # and
fime, and when | did, it showed me details about my
violation.
’ Close Additional Threat Details [ [Dissatisfied | | received spam from this site with offers for Viagra and Yes  No
e ———————— Cialis. No good. @ ©
D. Smith Novice 11/23/06  [Dissatisfied | | was just paying for a BART parking ticket online and Yes  No
ihought it was the type of real-fife scenario that Shasta and @ ©

<4

the Identity Defender should be able to help me with inlt
went like this:\n'nl got a parking ticket for parking at a

BART station for too long - $25 \nOn the licket that was lefl
on my car's windshield, it had an address of a website
where | could pay for it anline -- www licketwizard5000.com
\ninHm... | thought - what kind of official goverment site is
that? - just looking at the name. Maybe some offing phisher
created an official looking bart violation ticket with the url of
their phish site? Thatd be a clever scam - |

thought \n\nThen | went to the site, and it Iooks like
complete amaterish design, very unprofessicnal looking

12345 p

[¥]

Close Community =]
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2Wire/ATT

Project

Television interface for Homezone product.

Task

Finalize documentation for final launch. Design solutions

for specific problem areas.

Actions and/or Deliverables
« Information architecture
+ User interface design

The examples shown here are from the design of a mini-application
for the management of advertising campaigns and resources within

an existing SMS framework.

2Wire Logo CMS

Existing Advertising Manager
Left hand
Navigation New Ad Placement
Ad Type | Video Pre-roll 'i
Placement ID Description
Manager
Advertiser Ad Provider Video File
[ Locate File
Start Date End Date Start Time End Time
Ad Placement Location(s) e
Filter By: L i Locations
i Video Title 1 Avideo T
ISe\ecl Filter 1 _'I \\;‘flcdieo ﬁt}e% ﬂ A:d,,- -¥ideo Title 2 ﬂ
ideo Title -
|56'ech'ﬂer 2 3 b | Video Title e J
T[Video Title 5 Remove
v Video Title-5__
\“"I <
v B v
(‘Select All ) (_ Clear ]
{_Cancel {Reset | { Save )

|

project example

Ad Manager Main

0D

| l

l

Saarch for exstng
stafic ad placemert

10 21 2z

New Ad Placement

Saarch for existng
video ad placement

l—k—l

List is prepopulated
based on what has
been entered in
previous fields.

Drop down menus
can further filter the
results of what is
available.
Possible filters:
- Genre
- Channel

etc.

New Siatic Ad Mew Video Ad
Placement Placement
11 12
Search Return
201
View Static Ad View Video Ad Wiew Static Ad View Video Ad
Placement Detail Placement Detail Placement Detail PlacamentDetsil
(defaultselings) {default settings) (pre-populated) lpre-populated)
111 12.1 2141 221
2.2 Content Matrix by screen
221  AdManager Main Screen
Content Matrix - Ad Manager Main Screen
Content Name [ Description Text
1 2Wire Logo Standard ZWire logo. See current CMS
application
2 Screen Standard CMS title “CMs”
Master Title
3 Left hand See CMS application. “Advertising Manager”
navigation Additional navigational link: Advertising

Manager link

4 | Section or Title for this screen or section

“Advertising Manager”

Page Title
5 New Ad Subfitle and drop down menu Subtitle: *"New Ad Placement”
Placement Menu Tag: “Ad Type”
Section Menu Selections:
- “Select” defauit
- “Static Vertical®
- “Video Pre-roll"
- “Video Post-roll”
[ Find or Subfitle and drop down menu Subtitle: *Find an Existing Ad
Search Placement”
Section Menu Tag: “Ad Type"

Menu Selections:
- “Select" default
- "Static Vertical”
- “Video Pre-roll"
- “Video Post-roll”
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project example
Intuit - QuickBooks

ProleCt . _._' 1 ﬂ Dadar Statey 'I':I My B roant ﬂ Shoppleg Loty Bawms ™
Web based commerce solution g
v ——.
Task o o A -oan aduniny Soluthcm. Support & Training Frofeaiaasl Adcowtanis
Improve navigation and increase buying opportunities QuickBooks: Pro 2005 e mnanm D CIED | iue o considorsdr
. . . = Forpoaiting sk
while adding new site features. el i 4o 5 b s
Full Versor: 4799.95 §T4LES Frefer 16 purthids by phiva® "“w"“' Vo ity
i i call; (AR} 739-1996 5, Conside...
Actions and/or Deliverables e L ey e
+ Information architecture TR Framier
i i _ Pleass campiets sach of the fellawing slactions. Raguined™ o
+ User interface design el 3]
« Visual des|gn *| Selact raméar of usen 3] s mece X uiih ]
o T
Worked with deSIgn team and “Intuit Intuit Home | ~ All Intuit Products | Intuit Commitment | General Support
. . . i
provided user interface design el
. . . rder Status y Accoun! opping Cart: 0 Items
@ Order Stat O MyAccount @ Shopping Cart: 0 It
and visual design solutions. i = ickBooks .
H H H Search -~
Provided visual design comps, -. ?_’l QuickBooks ey
Wireframes and Ul Specification Products | Add-ons | Industry Solutions | Training | Support Professional Accountants
documentation. QuickBooks Call: (888) 729-1996 brder today and saen $100 e
Financial Software _'f
Simple Start 2005 : What's New iy
Basic 2005 —1 8l ot QuickBooks: g
Pro 2005 : . QuickBooks ;mLﬂsfor
e § Mac
Pro 2005 for Mac 2008 $199.95 briot 1 S350 BZUSS i
Premier Editions - 9
2005 : + Learn More
Enterprise Solutions ConSIderlng »wmm EHLEE
Online Edition QuickBooks? QuickBooks? .
an
Additional Learn about our award winning Featured Add-Ons Special Offer o dath
Products financial management software. frect] BHENEE $119.95
. P We can help you choose the right - Order Checks & Forms QuickBooks
fainketsg s a0 product and show you what to Enhanced f i i ki nd
Custorner Manager expect as a first-time user. - Process yvour Payroll Payroll Plus 3]
20 - Accept Credit Cards F QuickBook
Client Manager 2.0 % Compare Products ree Qu ooks
len nager ompare Frogucts upgr“. to 2005 Pranmmler upgrade with ;:rrm:i:rﬂr 0 learn
. your first year subscription. Brocs | SR §209.80
Industry Soluti
Cn u: r\: ik Get Started See 2005 Products - Learn More
onstruction
Manufacturing QuickLinks E 7
Monprofit g
Prof. Accountants + Find & QuickBooks ProAdvisor -+ Product Updates Special Offer 3 tadtbvii pins b i Ui
Prof. services - Products for Multiple Users = Sian Up for our Newsletter St e,
Retail Tirasl) QuickBagks: Prica $499,95
Wholesale < QuickBooks Solutions - Or
Marketplace -+ QuickBooks Affiliate Program Act now and
e CETET
BTy gl ContacllUs 5o Map
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project example
Emmperative adivision of Proctor & Gamble

=181
Pro.ect Eile Edit Yiew Go Communicator Help
ject o T i ¥ 3 D a + & @
Marketing asset management application. Bl forcd  Rebad  Home | Seach Meseape P Seouly o
" Bockmarks & Gt =1 Gl \what's Related
TaSk & Instant Message Webhal Contact Penple “elow Pages Download [ Channels
Analyze an existing product and incorporate this functionality into c . Advancad Sssich Logout Hab Admin i|
X . . .. R . mmperative Quick Search in [an Ealcol
a new multi-user, multi-configurable productivity application i i i
N . « . My Desk | Project Center ‘ File Center| Knowledge Center | Tool Center |
incorporating database connectivity and resource management. [ty s [ rame |
- - Project Center > My Projects > This Could Be A Long Project Name >
ACtlons and/or Dellverables Task: This is a TaskMName | Create SubTask | |
Problem identification, use case scenario, business process concept, tior, G sub Took Name owne | busbae | s Task Files =
user interface design, information architecture, visual design and - 1 Packsge vidlstor for Froduct..  Bab o R— He
Get Coupon Code E el
team management. r 2 erita Holiday print ad... o stronior onTime Evalugte pka st Word
Approve Product, .. PDF
s 3 lanuary FSI Development Barbara 01/28/01 awerdue Get Coupon Code Excel
(o 4 valume Forecasting for.., Daminique 01728701 Fusluste pkm::;l'"l terd
c 5 Pricing Analysis Barbara 01/28/01 Task Approvals
Raunnnn Haunmnnn
R (o 6  Volurme Forecasting for... Barbara 01/28/01 Overdue
, Application/Site M Version 1.0 Brand A areness 4
Emmperative PP Icasli:pra : e ep (o] 7 Pricing Analysis Dominique oi/z8/01  Comnpleted Evsluste Pka Str.. 3
Approve Product, .. z
Bl Demetboe s T

Page Title - Metscape =150

Fle Edt Wew Go Communicator Help

Y ;;é:&&f&@dﬁtsﬁ

| Oack fowed  Reload  Home  Search  Metscape  Print  Securty  Giop
Project File Cabinet 3 u# Bockmaks £ Goto| =] @7 what's Related
Manager -
9 A Instant Messags W/ebiail Contact Paople Vellow Pages Download (- Channels
s
E . Advanced Search Logout Help Admin
mmperative . —
Marketing WorkSpace Quick Search) [in [_an EX ol
My Desk | Project Center | File Center | Knowledge Center | Tool Center |
1.0 20
‘ i ‘ Team Folder | Folder Name | Asset: ~ ASset Name |Asset Action 3
Project _L Change Hame To: | | | Checkout Status: nne:: =t
Calender Project Files
List et Propertics Checkout Out By: | HenryWainharct |
It available check out? [ ves
Crezted By: | Henry weinhardt | File Size ‘ 350KB ‘
Preview Type of Ereview
Date Crested | AOF0 | Height: ‘ 11inches ‘
» Dat Modified:| 05m4m1 | wian | 85inches |
: ——
241 Description
Folder
Properties
y "General"
Cammarts:
Popup A
Can Be Select Vi 3
22 [&F=E=] |Dacument: Done
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user persona - samples
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User Personas

A user persona puts c face on the people who will be using the product. As one of the many tocls
available to the user interface designer, besides the on-site interview, the user persona is the best
method for putting aneself into the mind of the user.

By re|c|ling to the user in their own frame of mind, we are able fo envision a process that will be
easy fo understand, and to use.

Although there can be an unlimited number of users in the case of an ecommerce web site, an
application generally hos a more targeted audience. The Sierra product would have an even
more refined target audience than a typical offthe-shelf application such as Microsoft Word®.
Similar to how Adobe Photoshop® is targeted to the design professional, Sierra is targeted to the
corporate marketing professional, most likely in a consumer goods company.

In the interest of defining envisioning the mind of the Sierra user, the following two users would
IypiFy two different levels of iob responsihihty and apph:oliun competence.

These users will provide a basis for mapping speciﬁr: tasks ihruugh the upphculion‘ Task fows will
be created based on the needs of these users.

Heather D . 24, BBA, L SBC C

Novice User

Heather is fairly new in the world of corporate markefing. With very
good credentials from her professors at UT, Austin, Heather was able
to capture a posifion with a prestigious company directly cut of college.

With an eye on building a good reputation and at moving forward in
the company, she has the need to deliver results faster than more
tenured coworkers. Managing contact information, vendors and
project counterparts is becoming mare of a priority.

Heather's company, SBC Corporation, has just implemented a Sierra |
internet/intranet solution. After an initial introduction to the
application, Heather sees all of the great possibilities and rushes
home with her notebook in hand to try out the project management features.

Her first goal is to check on two new projects just assigned to her, then she has several specific
tasks fo complete before the end of the day

Barbara Jackson, 35, MBA, Cornell Senior V.P. Marketing Programs, Del Monte Brands

Experienced User

Barbara has been in this game for a few years. She balances work and
a family.

When a new productivity tool was infroduced at her company, she was
curious, yet cautious. She had seen “new productivity tools” come and
go and was skeptical about anything that carried such @ moniker.

With the first encounter, Borbara wondered if this “tool” could really
save time. But after ten minutes, she had mastered File Management
and Projects and was on her way to entering her entire ifinerary anline.

Barbara was able o manage more fime with her family because her
work was done easily and she is able fo frack and perform most of her marketing duties from
anywhere on her laptop.

The system has been online for eight months now and Barbara is used 1o using the many features.
As she logs onto the system from her loptop over a 56K modem connection, she begins mentally
organizing her tasks.

First, she needs to check the status on her “live” projects, reviewing and making further
assignments, then she has three new projects fo create and Finu"y, there are some deliverables
that have been requested of her that she needs to attend to.
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heuristic evaluation - sample

3.3 Predictability

To come

3.4 Content (Nomenclature)
Problem: The nomenclature in some areas is non-existent while in other areas the text or
commands presented are used inappropriately.

Recommendation: A thorough review of all nomenclature with suggested revisions to verbiage
used, as well as, adding more descriptive text where needed.

4. Potential Usability Problems by Section

4.1
HOME

411

413

4.1.4

4.1.6

417

4.1.8

4.19

Problem

The system needs lo tell the user where they are
and what they can do.

“Brand News" has little importance to the current
function of the program. “News Tools" and other
links on the lower right side section need to be
reevaluated for their relevance with the program.
The buttons and links need to better describe that
they do: “Take Action”, “More", “Meeting”,
“Research” all need to have descriptions to help the
user understand what to expect.

Main assistance is "Help”, Help is difficult to locate.

Category pull down menu. Unclear what effect this
will have on the screen.

Unclear what "more" button does. "More" button
loads new screen. Replaces Home screen with
"Projects” screen, Expected to see more results
under same screen-

Open space below greeting is distracting and
wasted space.

"Table View" is HTML jargon. The user sees this a
list not a table.-

Status icon is unclear.

Suggestion

Display content under the
welcome bar and describe
what the user can perform.

Visually separate content
from main application more.

Move to more prominent
position.

Make help more prominent.
Possibly rename as
“Instructions”.

Change nomenclature or
results of action.

Change to “List View”

Use a pie chart symbol.

4.1.9 Home
Pop-up Window
to edit“Branding Pt
News" section
4.1.9.1 The “Edit” window has little information on what
you can “edit”; “title” and “search™ and the
content say little about what the window is for.
4192 After entering content in the pop-up window
fields, the “title” is changed, however it gives
the following error: “Could not connect to News
Alert. Please click or Refresh or try again”. The
page was refreshed again, but it had the same
error. This error is confusing to the user.
4.2 Help Problem
4.2.1 Help should have a consistent look and feel with the

whole site/software.

432 Not easily known where user is or how to get back if
popup screen is not controlled.

4.3

Projects Problem

431 “Calendar View", “Previous” and “Next” buttons
should not be displayed if they are not active.

432 Category (ies) need to display which category is
being shown in the cookie trail. It is not apparent
which project or category the user is current
viewing.

433 Make clearer where the user is, what page or
section.

4.3.4 Need trial and error to determine what pull down

menus will do to the screen.

Suggestion

Make all error messages
explain in normal words that
the user can understand

Suggestion

Should not have the
browser's navigation on top.

Consistent header identity
system.

Suggestion

Make the cookie trail and the
project category apparent to
the user.

Better visually discriminate
between sections.

More description of pull down
interaction
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user task analysis - samples

Luminex
O Task Flow
Task:From Batches, select Po tocol, Samples List and Setupa Batcn

Baches
Boich LbL

sers elects a Protocol Fom tha
it presentedand hen soiect

Createa Naw Batch

want to get
an estimate
of costs?

Bakhes
Si2p 1 Hame
Balch

No

Popup

Texas College
Money

Popup closes

Baches
Sien? Sekat
wacal

€3

User selects

User selects
Userraiiews

Link to Texas
529 Savings Curently Selec! Newly selecied Probcol

[ Tuition Promise
FAFSA TAFSA \ Fund Plan
I I rnkx‘.uh: N
Popup Popup Popup Popup Ll
N

Link to Texas

Yes *
External External External External Cer mam
Site Site Site Site Protoc ol from list Yes
-
t t t t

Texas Tuition Texas 529 Savings
FAFSA WebSite TAFSA WebSite Promise Fund Plan - Application
‘WebSite Page

N Yes

User selcts Lot editing
preleges?

Step 3 Choose Sampies

Baches
Siepd
Cnoase Sampl

Userselects &
sample Istentry
method

Close
Window

Popup closes
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Site Map - Learn Section

site map - samples

SBC U-verse Wireframes DR4 | Account | Ver:
SBC Online, Author(s): beth ortmanybrian friesen ~ avenue a | razorfish
Page Number: 4 of 61, Thursday, June 29, 2006

SECTIONAL Diagram 2

My Account: My Products

|

Account: My Account: My Bills

Hl No change
M Updated for R4
New for R4

This is not a task flow.

.

! .

Account: My
Bills: Bill
Summary

Account: My
Bills: Pending

s Credits

b3 AC 3b8

AC3b

Account: My . : M
’ Account: M y
Bills: Bill Biles Untilled Bills: Pending
Summary: Summar : Charges and
Current Bill  [—|  Current Bill Usage Details Credits: More
arges, Charges, No AC3b4 information
Combined Bill Cingular Bill AC 3681
AC3b1 AC 3b1b
Account: My
Bills: Unbilled
Usage Details:
Filter Error
Message
Ac 5
Account: My My Account: My Account: My Account: My
Bills: Bl Bills: B Bill: Bill Bills: Bill il
Summary: ary: Summary: Summary: Summar
Current Bi Current Bill Gurrent Bill Current Bill Current Bill
Charges Charges: Monthly| | Charges: Charges: Usage
Importar i Cingular Account Charges Prorated Charges
Information Charges Details AC 3b9 AC 305
AC 3bta AC 302 AC 3b21 T
Account: My Account: My
Bills: Bill Bills: Bill
mm:
Current Bill
Charges: Usage
Charges: |
Vided
AC 3691
Account: My
Bills: Bill Bills: Bill
mm: ummary:
Current Bill Current Bill
Charges: Usage sage
Charges: IP jos: Money
Video: Video on Clip: Details.
emand AC 3694
AC 3692

] ]

] ]

Account: My
Bills:

Account: My
| Bills: Bill

Current Bill

Charges: Charges: Credits
Surcharges and Adjustments
AC 3b6 AC 3b7

Account: My
: Bill

Summary:
Current Bill

Time Charges
AC3c

Charges:
Government Fees
&Taxes

AC 3d

Learn .. Content ' Testimg)
B 10
" WhatKind Of !
_,|  LeamAbout . College is Right For - Learn About _Content.
College : o Testing
] T o] 522 [
| "Tests: What,
\ When, Why"
General SRR
! Information About Why are tests
Admissions important?
Test names i}
: with |
(—={ Top 10 Rules . descriptions ¢
. ZaptGn
| —enption *
e o o
Academic Fresh
-
Start — =
Popup
o [Tz ]
R . Websites for
. . various tests
Residency Content | Waiversfor
= ! < : :
Information :
Dia 1.1.1.3a POpLID -
Residency
information with full TEKSITAKS Feg
text from THECB
site
(e I |
Residency
Questionaire (PDF)
Learn About the
filtary and College|
in Texas
e el
( Popup )
External Websites
: Refunds for Changing
Tuition for Texans Tition for Non- Persons called into Exemptions for permanent
Texans Texas Veterans
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site map - samples

TX DPS - Wabsita

Site Map - FULL

Wersion 1.0

Current State 12/03/2009
T
I
Site Index
Links 1o Varigus
Locations In Site
Stalf Support ulato
i y
Servica Crime Records Uceﬁng Service
Crime Records Regulatory
Service Licensing Sefvic
! l | ]
Building Program Fleet Operations General Servicg
Birean” Eﬁg&%mgﬂg, Bireau Bureau |
] "DEAD LINK®
......... L
+ Bullding Program gromreeienees O .
: Bgrearﬁg . Flest Operatior 1 General Service
: IR : Bureau : Bureau
Fleet Auctions Sala of Publicatia
- | High Level Version 1.0
AppleatonSae Map
Magnhi 3.1 42472001
m
T
z - —— —— E—— [—
s exas Police
Fleet Au DPS Forms DPS Job Motorcyele Safety Psychological Association Viclim Services
nfarmation Postings Unit Overview Sarvices Sponsored
Various Forms by - Training _— o
e fous forms FE: o x [
L
Related Forms
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Intuit Home Page - Secondary Mavigation

Expanding Model \_

Page elements are not proportional

wireframe/schematic - samples

| Enfatico ‘ Client: Dell Group: SMB Monitor Energy Calculator Wireframes | V2.0 ‘ Wed Oct 22 2008
E |
Branding My Account { Order Status )(_ Intuit Home (" All Products ) Support )
Press
= m Buy Onine or Call 1.800-1% e | & Signin A
D Sench Rewrs VO
Press Releases Company
i i Reset Calculator Close
2004 | 2003 | 2002 | 2001 | 2000 | 1999 | 1998 | 1997 | 1995 — Monitor Energy Savings Calculator ES«npm
2004 Press Releases B sHARE
N ber 17 consectetuely Average Energy Cost in | USA M $ 18  /Kwhr
ovember
Intuit's First-Quarter Revenue Grows 11 Percent f’ghjga“'ls au
Il L
November 15 1 Enter Your Monitor Usage
Intuit Logos Intuit Agrees to Sell Its Public Sector Software Business Aenean a nis
. What is your power On Off Average hours per day your Average hours per day your
. . November 01 Vestibulum d manager sefting? © @  monitor is tuned on- menitor is in sleep mode.
Media Relations 25 Years Later, It's Time to Kick the Spreadsheet Habit diam
Speaker's Bureau November 01 i i i
Sﬁgmissiun Form Intuit Announces Date for Release of Financial Results £Y SDEENE R M E Cost
r nergy Cos
Analyst Bureau Small Business Owners Work Smarter, Lt Dell monitor CRTET73c ] OR ofyour cument montor 42.00
Request Form QuickBooks: Pro 2005 for Mac Colloge For AT How do 1 find my moniter model pumber? per month
0l e For exans Sub Sub Se
October 27 Website [ Number of mankore lII Calculate Cost
| New QuickBooks Payroll Services Pay Of
Template No.
i ¢ 3 Select a Dell monitor to compare | E178FB Entry 17" Flat Panel M $ Energy Cost
27.00
Checkout Process
Master Replicas Schematics Step 3- Order LOGO E178FB Entry 17" Flat Panel Lorem ipsum dolor sit amet, consectetuer Savings
P . P Home adipiscing elit. Nulla interdum, turpis sed dapibus rhoncus, diam turpis
Version 4 pulvinar ligula. ! $ 15.00
Lu‘ View Product Details per month
Lsarn Absut Colegs College
(Home 0.0J(My Account 1.0)(Customer Care 4.®<Collecto by Fr Colepe Saloct frofl
. Dl maintains sngaing esm:almn [ aes-gmng tachnolagies with both graatar afficiancy and
A Cotegee Type ol Ca ennancsd loping energy-saving products such as the 9G
Search ‘ O O ) | ] Pusie e o serers and OptPie desHiops are exampies of Dells adsraiih and innovaton E Eﬁﬁlj%g
Checkout Process ~ Step:
Cracstat For Susnes [ Tt
Comgare and setup OptiPlex
‘ Order Verification P — L ﬁi‘ 1 [ T and Labtude systems for opbmal
n
Collections || Categories Top 10 Rules: - T << back to task flow
. Pl
Collection 1 Select Shipping Method Collectible Ore Asadena Fresh Sian N Minimu
Collection 2 To complete your order select a ary tes Ressgency Inomaton TS TGS ST T U GO TS
Colled!on 3 shipping method. Shipping costs m Provsions fot the
Collection 4 reflect the shipping address shown e
Collection 5 below. 1 Product N -
Payment plan 1. Percent of students needing developmental education
ils: 0- 5% | Quick Links & FAQ
(& Option 1 Detals: gm 2. Average class ACT/SAT scores 6%- 10% hdl
i ) Payme n%e2o% [
Shopplng i @ Option 2 szg 3. Percent of Class from Top 10% 21% - 30% 5
(Qty) Selection 1 © Option 3 31% - 40% =
(Qty) Selection 2 ption Shipping C 4. Percent Enroliment by Ethnicity P |
@ Option4.. Based nshifly Student Performance i Ton [ | 1| Aer & Announcements
® Option’s......... XXX Item SubT 5. Overall Grade Point Average (GPA) of the class, one year after enrolling e:%:m% g
. 91% - 100%
Enter Email [ — | 6. Retention of first-tima full-time entering undergraduate students after one year A
Update Shipping 1 PP;?rr(lielr:letlatll 7. 6-year Baccalaursate Graduation Rate, Full-time Student H
Details: Payme A " "
q &, Percent lower division semester credit hours taught by tenured track facully
: . Payme
Collector's Society Ship To: Paymd
Area Name: Payme 9. Percent of undergraduate classes with less than 20 students [Ne setection. . [
Bruce Springsteen - Page 5
pring Shipping Ci
Address: Based on shipp)
121 Adolescent St ——— [
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documentation - samples

VII. College Comparison Mini-Application (cont'd)

Element Be

A | Initial Content from User makes selection with
application “College Matcher” | check boxes.
screen

B Content from User selects choices from Content is refor

“College dropdown menus. The answered by m{
Compare” default is “No selection”.

C | Answer Dropdown menus | Adds criteria to search. Use ranges for
selection instead of indivit
dropdown numbers.
menus

D | View selection | Dropdown menu | User selects number of Default is "All" re
for number of results to display.

results

E | Results screen | Popup window When user selects “View Use Ajax “Greyl
Matches" a popup is achieve a shade
presented with search background ben
results. popup window.

Example:
http:/forangoo.cl
box/examples.h|

F | Results grid Popup window User may select column Results are prin|

headers and sort the results | selection of the
by that criteria. command.

Grid will need to scroll
horizontally as well as
vertically.

VIil. Conclusion

While created with the best intentions and based on "best practice” principals this des
through a process of user testing prior to launch.

Certain navigational and structural alterations may be needed as the project enters th
development.

IX. Attachments and Addendums

A Attachment A: Wireframe Set

B. In addition to the dissected site map presented in this specification document, a
mapfwireframe demo is available in HTML format,

Current location on the THECE server is: HABFMTSUTSForum\Friesen\CFaT
Website\CFaT_interactiveWF .2 3himlindex html
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VII. College Comparison Mi

i-Application

Within the CFaT website is a small “mini-application” which is the combination of the current “College
Matcher” and “College Compare” exercises. By combining these two functions into one “mini-app” the user is
provided with a method of matching their needs to appropriate higher education institutions.

It is recommended that the content within this “min-app” be revised at some point so that it can continue to be
relevant and helpful. Also, user testing will uncover whether this “mini-app” is useful and how the content

might be revised for improvement.
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Contact:

Cell: 831.334.9202 Email: bfriesen@visual-image.com

User Experience Design

Information Architecture
Ul Design

Interaction Design
Usability Analysis

Graphic Design

Art and Creative Direction
Design

Production

Identity

Collateral

Packaging

Advertising

Web

Also...

Copywriting
Proposal generation
Social marketing

25

Online Portfolio: www.visual-image.com

Skill Sets

Online & Ul

+ User centered design

+ User interface design

* Information architecture
+ Usability analysis

» Visual/graphic design

Print Design

+ Art Direction
+ Corporate ID
+ Collateral

* Advertising

General

» Technical and creative writing skills

« Strategic thinking

+ Organizational and resource
management

+ Adaptability

» Critical thinking

+ Knowledge of technology.

+ Business management experience

* Marketing expertise

+ Target market identification

* Application of branding in company
business, or marketing strategy.

Technology Skills

+ Aptitude for technology

+ Ability and experience in working
directly with engineering in designing
for any platform, programming
language or presentation
format required.

Experience with most design and
office software products on multiple
OS platforms.

Experience with Social marketing

Partial Client List:

Dell

AT&T

Symantec

Intuit

Oracle

2Wire

Texas Higher Education Coordinating
Board

Texas Department of Public Safety
Shell Global

Viewstar Global

Marchfirst

Razorfish

Netdeposit

Luminex

...and many other organizations
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Experience

From 11/2005 to the present
Consulting and Contracting Projects as User Experience Designer, including information architecture, interaction design, user interface design,
usability analysis and visual design.

Client Contract Type Project and/or Action

Ecoenstyle Partial Owner Branding design, information architecture, Ul design and visual design for a new
ecommerce brand.

Texas Department of Direct Contract More consulting than a contract, | performed an analysis of the existing website and

Public Safety provided recommendations for improvement and re-design of architecture, interface and
supplemental online applications. Project recommendations were kept for future state
budgeting of this project.

Enfatico Direct Contract User experience design for Dell’s primary ad agency. Functioned unofficially as
Austin, TX UX Lead, organizing a UX team with standardized deliverables, delivery process
and project tracking. Provided project guidance on numerous projects in addition
to day-to-day hands-on delivery of wireframes and user experience deliverables.
Created advanced initiatives for the redesign of key sections of the Dell.com website.

State of Texas - Direct Contract 1) Re-architect and Ul design for prototype of future portal,

Texas Higher College for All Texans website.

Education 2) Analyze, re-design and make recommendations for improving

Coordinating Board the THECB main website.

Symantec Corp. Direct contract Designing client application elements including universal installer for Norton products.
Symantec Corp. Direct contract Designing new AJAX based web product for their R&D division.

AT&T Contracted Designing and writing requirements for the AT&T Homezone set top box interface.

through 2Wire
Corp., San Jose,
CA
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Experience (cont’d)

From 11/2005 to the present
Consulting and Contracting Projects as User Experience Designer, including information architecture, interaction design, user interface design,

usability analysis and visual design.

Client Contract Type Project and/or Action
AT&T Contracted through Ul design for AT&T U*Verse ecommerce website
Razorfish
Shell Global Contracted through FG  Redesigning architecture and navigation of Shell Global corporate web

Squared, Austin, TX

Luminex Corp. Direct Contract Designing architecture and interface for touch screen medical device.

05/2005 - 11/2005

Senior User Experience Designer

Projekt202, Austin, TX

User interface design for client software and mobile telephone applications (Motorola) including analysis of requirements documentation
and user needs, design of process flows and preparation of schematics, task flows and architectural diagrams. Returned to consulting due
to a shortage of projects.

05/2001 - 05/2005
Consulting and Contracting Projects as User Experience Designer, including information architecture, interaction design, user interface design,

usability analysis and visual design.

Client Contract Type Project and/or Action
Zipwave Direct Contract Information architecture and screen design for a Java SWING based client application.
Intuit Direct Contract Worked with design team to design architecture, navigation and content for Intuit.com

corporate web site.

Quickbooks/Intuit Direct Contract Worked with design team to design interface for homepage and various key pages, as
well as, the interface for a new product “configuration” tool.
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Experience (cont’d)

05/2001 - 05/2005
Consulting and Contracting Projects as User Experience Designer, including information architecture, interaction design, user interface design,

usability analysis and visual design.

Client Contract Type Project and/or Action

MasterReplicas Contracted Re-Design of E-Commerce Web Site
through Analysts Identified business objectives and practices. Performed heuristic analysis of existing
International website with Ul design recommendations. Re-configured site architecture to simplify and

enhance the user experience. Created visual comps to redefine brand and set tone for
the site design. Presented comps and site maps to client with presentation of three
concepts based on business goals. Created top level and main page schematics.
Created top level and main page design files.

Mobileframe Direct Contract Internet server based management and mobile based client application. Startup founded
by Apple and Remedy veterans. User interface design and information architecture
development.

Emmperative Direct Contract Task and resource management application. User interface design and information
architecture development of an XML/HTML based file, task and resource management

application for a Proctor & Gamble subsidiary.

08/2000 - 04/2001

Senior Art Director of User Experience

marchFIRST, Cupertino, CA (former USWeb/CKS )

Supervised visual designers, information architects and usability experts. Performed information architect functions such as user scenario
and persona creation, site maps, schematics, wireframes and content matrix. Performed visual design tasks as needed. Client interaction
and presentation. Created standards for user experience deliverables. Developed resource management tools. Returned to consulting due

to layoff and closure of company.

Appointed to the marchFIRST Global Advisory Board for User Experience.
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Experience (cont’d)

01/1998 - 08/2000

Consulting, dba Visual Image Group

Project management, marketing strategy, creative direction and design solutions. Contract Creative Director and Ul Designer at various Internet
related companies assisting with the re-design of websites and web applications, the development of marketing messages to build brand identity
and ecommerce solutions.

Contract jobs:

Clip2.com...Internet Topic Guide Site.....Creative Direction, Ul Design, Graphic Design

Caresoft, Inc....Online Health Management.....Ul Design, Prototyping,Graphic Design

Photoloft.com...Photo Sharing Website....Art Direction, Graphic Design

08/1989 - 12/1997

Owner/Business Manager/Creative Director

ADz Visual Imaging, BRIANNA Corporation, San Rafael, CA

Built business from freelance to five person design company. Product market strategy and concept, art direction, business management
(including P&L responsibilities, accounting supervision, employee supervision and training, and strategic planning), graphic design,

lient meetings, liaison and presentation.

Academic Experience

B.A., Behavioral Psychology

Commercial Art

Subsequent additional coursework in Marketing, Business Management and Information Systems

Memberships

BayCHI — San Francisco Bay Area Computer Interaction Group
UPA — Usability Professionals Association

IAl - Information Architecture Institute

Interaction Design Association
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